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rapidly developing technology continues to put pressure on

broadcasters. Particularly difficult in this past year with the global
economy seemingly in meltdown, the immediate future for conventional
revenue streams doesn’'t seem encouraging. Some forecasters are even
suggesting adecline of 33%inad revenuein 2010. Many feel that TV needs
to focus on monetising content across al platforms and most of the big
players have plans in place to do so. Having seen much of their content
copied and illegally uploaded to any number of video sharing sites,
developments in Europe such as Canvas and HbbTV are seeing many
broadcasters cooperating to protect their most valuable assets. Meanwhile
Hulu, the US equivalent service, is said to be looking to launch in the UK
this autumn.

The former chief of the BBC's future technology strategy recently
argued that broadcasters have awindow of two to three yearsto respond to
the online challenge. This challenge, he argues, has three main drivers.
Firstly, new audiencefacing technol ogiesinthe homewill becometwo-way
interfacesgiving the consumer more control. Secondly, audience behaviour
islikely to changewiththenew trend of viewersdoing something el sewhil st
viewing — perhaps online or via their mobiles — likely to accelerate. And
then, asonlineand TV continue to merge, so new business models heed to
be devel oped to monetise content online.

So the challenges to the audience measurement community become
ever more pressing. TV audience measurement is a well established
discipline in many countries and a great many very significant decisions
depend uponit. But thetechnological changestaking place and the changes
in consumer behaviour that follow call some of the well established
practices into question. ‘Obvious new solutions are put forward as better
able to inform. |s there a danger that more information might generate
disinformation? Are years of development and evolution now irrelevant or
isthe danger that we forget principlesthat still hold good despite changing
environments? Two major European marketshave addressed thesequestions
inthelast year and, to varying degrees, each hasconsi dered new approaches.
Delegates to the conference will consider how radical are-invention each
has been and how the rol e of the peoplemeter could need to be transformed
in the near future. The symposium will also hear for the first time of anew
measurement initiative using IPTV return path technology.

Although it is still early days, those attending the conference will get
someinsight into how consumersare actually viewing video by the various
platformsavailableto them. Therewill aso beanumber of accountsof who
iswatching on-line and what they are watching. We shall also be hearing of
anumber of further applications of return path data. Whereasit hasin the
main been developed as an audience measurement device, it is now
increasingly being used in conjunctionwith other new datastreamsto create
single source type solutions and powerful marketing effectivenesstools. In
the last few years some markets have switched off their analogue signals.
How hasthistransition to digital transmission affected viewing patternsin
some of these countries?

The transformation of the television industry as a consequence of
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BOOKING FORM

We wish to make bookings for the following delegates to attend (please tick to indicate your choice) :
L The 2009 European Radio Symposium: £625 (€ 725) Early booking fee: £525 (€ 625)
L The 2009 European Television Symposium: £1075 (€ 1275) Early booking fee: £975 (€ 1130)

L The 2009 European Radio Symposium AND
The 2009 European Television Symposium: £1500 (€ 1750) Early booking fee: £1300 (€ 1500)

Delegate details Payment method:
h
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Saltash, PL12 6AE
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ADMINISTRATIVE DETAILS

CONFERENCE DATES Radio: Wednesday, 4th November
Television:  Thursday, 5th November
Friday, 6th November

VENUE Hyatt Regency Istanbul
Taskisla Caddesi No:1
34437 Taksim - Istanbul
Turkey

TELEPHONE AND FAX Tel: +90212 368 1234
Fax: + 90 212 368 1286

REGISTRATION Delegates should register for the conferences between
08.45 and 09.30 am. at the conference reception desk

DELEGATE FEE Radio: £625 sterling (€ 725)
Television:  £1075 sterling (€ 1275)
Radio & TV: £1500 sterling (€ 1750)
The feesinclude all refreshments, lunches, drinks
receptions and documentation.

EARLY BOOKING FEE Radio: £525 (€ 625)
Television: £975 (€ 1130)
Radio & TV:£1300 (€ 1500)
Theseratesapply if booked on or before
Friday, September 18th

ENQUIRIES TO Mike Sainsbury/Kate Maitland Smith
as Ltd
111 Whitchurch Road
Tavistock, PL19 9BQ, UK
Tel: +(44) 1822 618 628
Fax: +(44) 1822 618 629
WWW.asi.eu.com
e-mall: asi@dial.pipex.com

BOOKING Complete the booking form and return it, with payment,
to asi at the above address. Payment may be made by
cheque made payable to asi or by transfer to asi's
bankers, HSBC Bank, 93 Fore Street, Saltash,

PL12 6AE; Bank Sort Code No 40 40 15;

Account Number 31386557; Payment may also be
made by Amex, Visa or Mastercard.

Bookingscan only beaccepted on receipt of payment,
after which an admission passwill be sent to you.
Cheques and transfers should be drawn on a UK
bank.

CANCELLATION Cancellation received in writing before Friday, September
18th, 2009, will result in our returning the fee to you
minus a£100 handling charge. For cancellations made
after this date, no refund will be made. Y ou may send
somebody in your placeif you are unable to attend.

ACCOMMODATION as hasarranged specially discounted rooms at the
Hyatt Regency | stanbul for thoseattending theconferences.
Single: (from) € 135 Double:(from) € 155 (Breakfast
included)
Toreserveaccommodation at the hotel you will need
to complete the hotel booking form.
Tel: +90212 368 1286
Fax: + 90212 368 1033

N.B. Theserateswill only be guaranteed for room bookings made by September 18th



